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6/26/2015 % Wk Chg % Yr Chg

DJIA 17,946.68 -0.38% 0.69%

S & P 500 2,101.49 -0.40% 2.07%

Nasdaq 5,080.50 -0.71% 7.27%

EAFE 1,898.82 0.84% 7.02%

Emerging Mkts 980.63 0.62% 2.51%

Hang Seng 26,663.87 -0.36% 12.96%

NIKKEI 20,706.15 2.64% 18.65%

FTSE 6,753.70 0.64% 2.86%

CRB Index 224.88 1.24% -2.21%

Dow Jones Utility 555.12 -2.56% -10.19%

TIPS Index 111.44 -1.04% -0.51%

VIX Index 14.02 0.43% -26.98%

OIL 63.26 0.38% 10.34%

Gold 1,175.52 -2.06% -0.55%

Euro 1.12 -1.63% -7.74%

Yen 123.85 0.93% 3.40%

Sterling 1.57 -0.86% 1.05%

High Yield 6.81% 0.15% 0.15%

Investment Grade 3.40% 4.29% -8.11%

2 Year Gov't 0.71% 14.52% 7.58%

5 Year Gov't 1.75% 11.46% 6.06%

10 Year Gov't 2.47% 9.29% 13.82%

30 year Gov't 3.24% 6.23% 10.96%

2 Year Muni 0.70% -1.41% 27.27%

5 Year Muni 1.49% 0.00% 7.97%

10 Year Muni 2.40% 3.00% 14.29%

30 Year Muni 3.39% -0.88% 16.10%

3m LIBOR 0.28% -3.45% 7.69%

Fed Funds 0.13% 160.00% 333.33%

Prime 3.25% 0.00% 0.00%

Money Market 0.32% -5.88% -17.95%

12m CD 0.60% -1.64% -14.29%

30 Year Mortgage 4.29% 5.93% 7.52%

15 Year Mortgage 3.27% 4.14% 5.83%
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The discussion surrounding the market in recent trading days has 

been centered on three core stories; the lofty level of the US equity 

market following a long and steady run up, the pending effects of 

the Fed's shifting interest rate policy on the markets and the 

economy, and the seemingly never ending discussion on Greece.  

Those issues dominate the pages of the papers and the pundits on 

TV.  Frankly I have become little tired of this trio of ongoing sagas, 

and decided to look at another trend which is potentially as 

important to the market; the return of the American consumer.   

  

Our economy is about 70% dependent on what the US consumer is 

doing, and consumer behavior has a very powerful impact on our 

economic fortunes.  This behavior is influenced heavily by 

confidence, emotion, and sentiment, which in turn affect the 

willingness to spend money.  We have just finished what I called 

"Consumer Week" because the economic calendar was loaded with 

fresh data relating to how US consumers are feeling.  Based on the 

numbers, they appear to be feeling good. 

  

There are three things that have made consumers feel better; not 

worrying about losing their jobs, rising values of their homes, and 

the stock market being up.  Housing numbers kicked off the week 

and showed that existing home sales were 5.1%, or 5.35 million 

annualized units, compared with last year and prices had risen by 

7.8%.  New home sales were released on Tuesday and they were up 

2.2%.  The MBA mortgage applications index showed 18% more 

people applying for loans versus last year.  Reports also show that 

the rental/apartment market is strong, especially demand for newer 

apartments.  In a surprise to the apartment industry, the demand for 

apartments now has a new demographic: baby boomers.  Carpenters, 

plumbers and electricians don't really care if they are building a new 

single family home or a new apartment as long as they have work 

and receive a paycheck every week. 

  

The Bloomberg weekly Consumer Comfort Index rose this week 

from 40.9 to 42.6.  Consumer spending increased 0.9% in May, the 

largest increase since August 2009.  Personal income last month also 

increased 0.5%.  For the 16th consecutive week the jobless claims 

number showing the number of Americans filing for unemployment 

insurance stayed below 300,000.  Automobile sales have picked up 

with cars and trucks being sold at an annualized rate of 17.7 million, 

the highest level since July 2005.  The saving rate of US households 

also dropped last month from 5.4% to 5.1%, further signaling 

Americans' notion of financial security.  And finally, in the last 

chapter of our week of consumer economic data, the Consumer 

Sentiment number was released on Friday and it blew away the 

expectations of analysts coming in at 96.1.  The most shocking 

component of that number was that consumers' positive attitude 

towards jobs posted the largest increase since 1991.  

  

Uncertain or certain?  How you feel about your own financial 

position matters.  When we are uncertain, worry and caution are the 

norm.  When we are certain, confidence and optimism rule.  The US 

consumer, based on this week's data, is feeling pretty good as we 

move into summer and the start of the third quarter of 2015. 

  

Carl Gambrell  
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